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A study of Be@rbrick as a collecting toys

Noppadon Rattanasanghirun® and Gullinee Mutakalin®

'Faculty of Economics, Chulalongkorn University

Abstract

The purpose of this research is to study Be@rbricks as a collectible toy [product/company] by
using two methodologies. Through a comprehensive study, from the Demand side, on Be@rbrick
collectors’ behaviors based on social distinction by Pierre Bourdieu and the study, from the Supply side,
on Be@rbrick makers on the creation of a symbolic value in the completed products based on the logic
of consumption by Jean Baudrillard. In addition, this research takes into account other variables such as
market mechanisms, nostalgia, personal preferences, and speculation.

The result has shown that in relation to demand, there are many purposes for the collection of
Be@rbricks such as, by prominence, aesthetics, display of aesthetic tastes, personal attachment, and
expectation of profit respectively. As for supply, there are various collaborations between the makers of
Be@rbricks with other companies to acquire rights to make references on the products to movie

characters, music, fashion houses and art pieces that, at present, have values and influences on
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consumers. In short, to increase the value of the products, Be@rbrick enhances its position as a

collectible toy by encoding symbolic values into its unique design.

Keywords: Be@rbrick, social Distinction, cultural capital, logic of consumption
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